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Most Effective Communications Campaign Award
Application Form
	Name of Award Applicant
(As you would wish it to appear in the media or on an award)	

	

	Contact Name
	Job Title

	

	

	Company Name
	Address

	



	

	Email Address
	Telephone Number

	

	

	Twitter Handle
	LinkedIn Profile

	

	

	Industry Sector
	Where did you hear about the awards?

	

	




Timelines
· Deadline for application entries is 1 September 2017
· [bookmark: _GoBack]Judging will take place from week commencing 11 September 2017
· Award finalists will be contacted week commencing 25 September 2017
· The winners will be announced at the Award Ceremony and Luncheon which will take place on Thursday 2 November 2017 at the London Marriott Grosvenor Square.  Each finalist will be provided with one free place to attend with opportunities to purchase extra tickets.  

Data Protection
CIWM and its subsidiary CIWM Enterprises Ltd would like to keep you up to date with the latest developments, events, publications and other products and services that we feel may be of interest to you.  If you prefer not to receive this information please tick here:   by post   by email   by phone



Most Effective Communications Campaign Award
Criteria
This award is open to any organisation that has effectively used communication as part of their overall resources and waste project.  Entries should clearly detail the communications campaign with any interesting innovations, the KPIs used and measures of the overall campaign success

Award entries must:
· Provide an overview of their entry – the type of campaign it was, how it was delivered, who was it aimed at? (max 100 words)
· What were the sustainability/resource/waste management-based objectives of the campaign? (max 200 words)
· Any further objectives, outside of the sustainability/resource/waste management targets? (max 150 words)
· Detail the outcomes of the campaign in meeting those objectives: (max 500 words)
· Detail any evidence of ongoing or future benefits of the campaign, beyond the initial results, especially in terms of establishing best practice or affecting behaviour change. (max 200 words)
· What was the audience reach of their campaign? (max 150 words)
· Detail any relevant information in the research and planning that went into the campaign (max 150 words)
· How sustainable is the campaign itself (reusable/recycled materials, delivered digitally where possible…)? (max 200 words)
· Explain the campaign design, why it was chosen and how it contributed to the success of the campaign: (max 200 words)
· Provide examples of the campaign materials (3 sides of A4 equivalent)

Points to Consider:
· Make sure you meet all the criteria and tailor entries to that criteria
· Present your evidence clearly and support your claims with relevant detail
· Support your entry with qualitative and quantitative evidence, to give the full picture of your project
· You may submit supplementary materials, but these will be for illustration purposes only and not included when judging unless specified otherwise in the criteria
· Ensure you are clear and concise, stick to the word limit.

For more top tips on award entries please visit www.ciwmawards.com


Please email your application to awards@ciwm.co.uk 
Deadline for entries is Friday 1 September 2017




	
Overview of entry – the type of campaign it was, how it was delivered, who was it aimed at? (max 100 words)

	













	



	What were the sustainability/resource/waste management-based objectives of the campaign? (max 200 words)

	























	



	Any further objectives, outside of the sustainability/resource/waste management targets? (max 150 words)

	











	



	Detail the outcomes of the campaign in meeting those objectives: (max 500 words)

	

























 


	



	Detail any evidence of ongoing or future benefits of the campaign, beyond the initial results, especially in terms of establishing best practice or affecting behaviour change. (max 200 words)

	





















	



	What was the audience reach of their campaign? (max 150 words)

	














	



	Detail any relevant information in the research and planning that went into the campaign (150 words)

	














	



	How sustainable is the campaign itself (reusable/recycled materials, delivered digitally where possible…)? (max 200 words)

	






















	



	Explain the campaign design, why it was chosen and how it contributed to the success of the campaign: (max 200 words)

	





















	



	Provide examples of the campaign materials (3 sides of A4 equivalent)
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